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Parents share their opinions on how to maximize the
impact of K-12 communications




“About Blackboard’s
parent engagement
survey

At Blackboard we are committed to developing
|| technologies and practices that will enable you
- to effectively communicate and engage your

- community. In 2015 Blackboard conducted a
survey with over 1,400 parents with children

in grades K-12 about their preferences when it
" comes to school communications.

These survey results are intended to help
you improve your communication strategy to
better meet the needs of your community.
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The one thing that I've heard in my fifteen years in
school communications is that teachers would love
to communicate more with families, but they don’t

know how.”

Stephanie Smith, APR
Public Relations Director
Fort Osage R-1 School District, Missouri

Parents say...

They have the most 6 70/0

impactful role on
student success

That teachers play a

critical role in student %%
success, second only to 2 5
the parents themselves.

Blackboard

Most impactful
roles on student
success

We know that parent engagement increases the closer

that communication gets to their student. This means that
teachers have the potential to have the greatest impact

on student success by engaging parents directly. Teachers
often use email, websites, phone calls, and other tools to
communicate important classroom information to families.
Often these tools are used independently by teachers, but
having a district-wide solution for teachers will provide
consistency and oversight.

Learn more about how you can equip your teachers
I with the right communication tools.



http://cdn2.hubspot.net/hubfs/273815/Bb/Connect/081915_Teacher_Messaging_Add-on_Datasheet.pdf

cc A new way to measure

We’re operating in a traditional
educational delivery system that

was designed to serve traditional S t u de nt S u C C e S S

learners and models - that is not

working today. One of the reasons The goal of education is not to provide higher test scores, but rather to

it’s not working is that it was not
designed for the new learner.”

Jay Bhatt, CEO
Blackboard Inc. the full StOI’y.

Top indicators of student success

Student confidence v l
/vl

Positive teacher feedback i\A/M[é -

Engagement in the classroom m
o

Bottom indicators of student success

,’\l:

prepare students for life, career, college or other post educational activities.
While test scores can illustrate how well a student is doing they may not tell

High test scores

Career prospects

Active peer to peer collaboration

Blackboard
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Another area that we feel has

a direct correlation to student
achievement is trust between the
school and the parent.”

Cindy Warner
Community Ed/Public Relations
Shelby County Public Schools, Alabama

Blackboard

Parent involvement is
critical at all grade levels

This data shows that parent and community involvement has a tendency to
drop off during the later stages of education. Parents need to stay involved
during these stages, as they can have a greater impact on a student’s
preparedness for college and career.

At what grade level do you believe parent involvement
is the most necessary for student success?

. 68" Elementary School
B 20 viddle School
. 12% High School

How much do you agree with the following
statement: “My involvement with my child’s

education experience decreases as they get older.”

. 22% Strongly disagree . 7% Strongly agree

. 36” Disagree . 7% No opinion

. 28% Agree
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How parents
consume information




cc Top sources where parents

The multitude of platforms
people are using continues

to grow. As communications g at h e r t h e i r n eW S

professionals, we have to be

vigilant about identifying what News websites and television continue to be the primary sources of

those platforms are and how parent information, with social media seeing rapid growth. Districts are

[parents] are using them.” , ) . .
becoming their own news outlets. So a strong web presence is increasingly

Ray Weikal . .. . . . . .
PR and Marketing Coordinator important. Pairing a \‘/veb5|te.vv|th other communication ;hanngls like phone
Kansas City Public Schools, Missouri calls, emails, and social media will ensure your message is consistent.
33%
31%
1 %
3 11%
. ]
News Websites Television Social Media Radio/Podcast Print Media Other
Leverage your website to inform your community quickly and get
I T importantinformation across to your community.
Blackboard


http://www.blackboard.com/k12/schoolwires-product.aspx

cc Content influences

Parents no longer look to

newspapers for news. They’re

looking at their email and preferenc e S
mobile devices. It’s our job to

keep that connection going, and ) . . L
not just on a daily basis, but an Pa rents preferred method of communication when receiving the
hourly basis.” following types of updates:

Dr. Patrick Murphy
Superintendent
Arlington Public Schools, Virginia

Emergencies and time School-related updates Academic progress updates

81%

sensitive updates

%
79% 74
67%
0,
l . ] ]
Text Message Phone Call Email Nevi\jlzrei:ers Email Face-to-Face

Email and phone calls no longer meet parent’s demands. To tell your story
effectively, you need to share your message across multiple channels.
I Theright notification tools will enable you to do this in a single push.

Blackboard


http://www.blackboard.com/platforms/connect/overview.aspx
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Part 3:
Developing a social
and mobile presence




Parents are really relying

c« Schools have yet to

venue that they are seeking out embrace SO Cial me dia

their news.”

Cindy Warner
Community Ed/Public Relations
Shelby County Schools, Alabama

A
Parents spend an average of Despite the growing use of Two-thirds of parents who
1 hour 40 minutes on social social media, over half of are dissatisfied with the level of
media per day. schools are infrequent users. communication they receive are part

of districts that do not use social
media frequently.

Successful districts are leveraging the growing use of social media to engage
their parents and students. Build your district’s brand by moving beyond
ITT basic monitoring to get the most out of this online community.

Blackboard
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http://www.blackboard.com/k12/sociability-product.aspx
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Top social channels
visited by parents
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Things are moving at lightning speed.

It is amazing, especially with social
media and instant messaging. It’s a very
positive change and enables you to reach
‘your audience very quickly.”’

Julie Thannum, APR
Assistant Superintendent
Board and Community Relations, Carrol ISD, Texas
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Everything has gone mobile and very social. It’s gone
that way very rapidly. I think a lot more than people
were anticipating.”

Zac Rantz
Chief Communications Officer
Nixa Public Schools, Missouri

District mobile apps
on therise

of parents are aware
that their district
provides a mobile app

of parents access their
district’s mobile app on
either a daily or weekly
basis

Blackboard


http://www.blackboard.com/k12/parentlink.aspx
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With our mobile app we’re able
to allow parents to peer into the
teacher’s gradebook and see their
child’s grades in real-time. No
longer can a kid race home and
pull the bad report card out of
the mailbox.”

Mychal Frost
Director of Communications
Rock Hill School District, South Carolina

Blackboard
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Parents want access to
student-specific information
on mobile devices

Parents are accessing mobile apps more frequently and want to

see multiple students’ information with one single login. Natively
displayed student and classroom information provides the highest level
of engagement.

Top reasons parents access district/school mobile applications

_ ] A

Academic information School notifications

Calendars and schedules
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How you can improve

-

a parent satisfaction




%

65..

.5%

Blackboard

of the parents dissatisfied with
the level of communication
they receive from their district

of parents dissatisfied with the
level of communication they
receive are from districts who

Districts that communicated
frequently on social media and
had a mobile app saw

Mobile and social
use Improve parent
satisfaction

€€

There was a time when having a website as
a school district was an option. That time
has long gone. Parents want apps, they
want you active on social media, they want
to know what’s going on instantaneously.
Parents are on Facebook, kids are tweeting,
and school districts need to keep up.”

Matt Deichmann
Director of Communications
EducationPlus, Missouri




How informed do parents feel?

Child’s Child’s Child’s School Safety School
academics behavior extracurriculars (issues, incidents) Activities/
Classroom

Over half of parents reported feeling very informed about high-level academic information, but
there is still alot of room to improve classroom and school based communication.

Teacher websites, social media, and teacher messaging are easy and effective ways to keep
parents more up-to-date about classroom and school activity.

Blackboard
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What information do parents
want from schools?

Schools play a considerable role
in the day-to-day lives of not just
87% students, but families as well.
Those families want to stay up-

72% 69% y to-flate on all the activities going
68" on in the school, whether they be
academic updates or otherwise.
56%
47°%
43% g%
31%
24
17%
3%
I

i L . Information . . .
Daily . School/district Links to Attendance Balances Status on Parenting Transportation Library due
Grades academic Other

on . . . . -
. information owed graduation resources information dates
work extracurriculars

calendars  teacher pages

Parents are most interested in receiving information regarding grades, daily academic work,
teacher pages/assignments, and school/district calendars. Parents clearly want as much
information as schools and districts can provide.

Blackboard
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What information do parents
want from teachers?

Parents want this information

to identify how well their child

is performing. This information
empowers parents to work with
% their child to improve confidence
86 84% and to have a more successful
educational experience.

73% 71% 71%

6 8% %
6 7 6 5 %
5 9 %
54%
34%
I 2 5%

Descriptions

Classroom Extracurricular

. . Progress Behavior Homework Mid-term/Final Communicating  Assignment . of daily Parenting
Timely notices Test grades . . events learning . .
updates updates assignments grades with teachers grades e instructional resources
calendar activities activities

Parents are most interested in receiving performance, classroom and grade updates
from teachers.

Blackboard
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Click on an image to learn more about how
Blackboard can help you create a comprehensive
communication strategy:

Mass Notification Branded Mobile .
System App

Parents
& Students

£). O

District, School & Social Media
Classroom websites Management

Blackboard


http://www.blackboard.com/platforms/connect/overview.aspx
http://www.blackboard.com/k12/parentlink.aspx
http://www.blackboard.com/k12/sociability-product.aspx
http://www.blackboard.com/k12/schoolwires-product.aspx
http://blackboard.com/k12/schoolwires-product.aspx
http://www.blackboard.com/k12/community-parental-engagement.aspx

Additional Resources

@ See how one district is using Blackboard’s
Community Engagement Solution to make
a difference in their community

Can’t wait to get started?
Request a 1-on-1 consultation with

a Blackboard representative

» ~'* ..

how Blackboard’s solutions make an impact

s @) Join one of our upcoming webinars to see
jaﬁ in your district

wtonss: @) (0 () @

Blackboard


http://blog.blackboard.com/3-ways-to-improve-parent-engagement-with-technology/
http://www.blackboard.com/contact-us/index.aspx
http://www.blackboard.com/k12/k-12-events.aspx
https://twitter.com/Blackboard
https://www.facebook.com/blackboard
https://www.linkedin.com/company/blackboard
https://www.youtube.com/user/BlackboardTV
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http://www.blackboard.com/k12
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